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Social Media
Seminars & Workshops
by Hugo Pickering
Every business needs to understand that they don’t control Social Media;
an organisation can’t force its ideals on people talking about them. Consider
why those people are interacting with a brand through social networks.
When identifying ways to leverage Social Media, organisations must understand
the difference between Social Media that they own and social networks that they
don’t. Businesses certainly don’t own what other people are saying on their Twitter
accounts, their Facebook pages, and other networking tools.

SEMINARS
A Social Media seminar provides organisations with a comprehensive briefing on
the reasons for engaging with customers using Social Media, in order to build a
compelling case for community engagement, using key networks such as LinkedIn,
Facebook and Twitter, as well as covering the wider social media landscape.
The seminar aims to give attendees a solid foundation in the world of Social Media,
using interactive sessions, discussion and group work on the social networks that
organisations should be using in their marketing mix.

The Social Media Landscape

Social Media increases the
visibility of an organisation
through its relationship with
its customers, both existing
and new. Understanding
how to harness Social
Media to your advantage
is essential to be able to
market your organisation
effectively using the
appropriate networks.
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WORKSHOPS
A Social Media workshop is customised to an organisation’s social networking
needs, using the appropriate platforms and tools. The goal is to empower the
individuals within an organisation to manage their own Social Media as a result of a
custom workshop.
Engaging with customers in a highly public arena has to be handled with care and
understanding of the Social Media landscape, so this workshop covers all aspects
of interaction and management of social networks. Case studies demonstrate the
successes and mistakes made by other brands.

‘Engaging with customers in a highly
public arena has to be handled with
care and understanding of the Social
Media landscape’

The tools and networks
covered include;
• Google
• Twitter
• Blogs
• YouTube
• Flickr
• Facebook
• RSS
• Del.icio.us
• Stumbleupon
• Reddit
• Digg
as well as other
Web 2.0 Applications
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